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Retail game changer

Speaking to attriputes

Protix: Insect Scaling
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SUSTAINABILITY DEFINES
THE FARMING
CONVERSATION

FUSION TECHNOLOGY
TRIGGERS AGRARIAN
REVOLUTION

HEALTH FRAMES THE
FOOD CONVERSATION

NEW COMPETITORS
EMERGING
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ALTERNATIVE PROTEINS
GAIN TRACTION

TRADITIONAL WAYS OF
EATING ARE RESHAPED

DINING PARADIGMS
RESPOND TO LIFESTYLES
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‘FREE FROM' FOOD
ATTRACTS PREMIUMS

‘ @ THE PASSION OF THE
=% FOOD PRODUCER WINS

VIRTUAL REALITY PUTS
YOUR CONSUMER IN
THE MIDIST OF YOUR
BUSINESS
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Milennial ConSUMers

TROE GRASSV/FARMS

nStantaneousaccess  Crowd Source farming Alternative proteins

-000as asocl
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N6 geing population

FOOD, PERSONALIZED

Foodforchronicheatth—— Persondisednutiition ACCessinie packaging
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DISRUPTION

OPPORTUNITY



“WE BELIEVE THE FUTURE FOR THE NEW
ZEALAND AGRI-FOOD SECTOR IS AS AN
ARTISAN, NICHE PRODUCER OF PREMIUM
QUALITY, SAFE AND SUSTAINABLE FOOD AND

BEVERAGE, FIBRE AND TIMBER.RS§




Agreal example Of a global consumer food Stary - clooney.conz
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ENVISading the future: a consumer centric value wep

FOOD

GOVERNMENT MANUFACTURERS
PROCESSORS AND \ RETAILERS AND
EXPORTERS CONSUMERS DISTRIBUTORS

N

FARMERS AND
INPUT PROVIDERS GROWERS

COMMUNITY
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e ver high speed connectivity [4]
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Strategic food safety 2]
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novate with customers [6
High qualty trade agreements [7]
dlivering RGD incentives 8
noreasing rural/ urban understanding [23]
Developing future leaders [9]




CUSTOmer focuSed)journey end to end (See provenance.org)

Relevant export LTective export
Drand cevelopment market activation
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TELL AUTHENTIC STORIES ABOUT AUTHENTIG FOOD

ISNZ our story? Qraplatiormtoour

Story?




Strengthening
New Zealand's
food culture

Capitalising on the
benefits of diversity

Delivering an integrated
lifelong learning framework

Adopting and
utilising
technology
Quickly

KPMG
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Reinventing operating
models to secure future

Collaborating to grow scale
and impact

Connecting deeply with
customers

Storytelling in a
multi-channel
world

KPMG
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